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Module One: Review Questions

1) What will affect the pros and cons of
Facebook?
a) Policies
b) Brand
c) Internet
d) None of the above

2) What is a con of Facebook?
a) Promotions
b) Updating is time consuming
c) Customer base dialogue
d) Tracking tools

3) What will give you more exposure on
Facebook?
a) Likes
b) Comments
c) Shares
d) All of the above

4) How often should trolls be blocked?
a) Immediately
b) When necessary
c) Sparingly
d) All of the above
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5)

6)

7)

8)

9)

What should posts provide?
a) Advertising

b) Information

¢) Customer benefits

d) Creativity

What is the best way to add links?
a) Pictures

b) It does not matter

¢) Manually

d) Post

What is true of Facebook tracking
measurements?

a) Itis unstable

b) Itis always changing

c) Iltis not effective

d) Itis constant

What type of conversions does Ads Manager
track?

a) None

b) Custom

¢) Standard

d B&C

Facebook marketing does not guarantee
a) Likes
b) Money
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c) Success Al (2
d) Popularity

10) Any feedback on Facebook is . _ ..»Facebook e wlasdu 6l (10
a) Public Aale (i
b) Shared dide (@
c) Private L
d) Good »
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Module Two: Review Questions
1) What is the video length limit?
a) None
b) 5 minutes
¢) 10 minutes
d) 15 minutes

2) What must users stay aware of?
a) Financials
b) Nothing
c) Policy changes
d) A&C

3) What is the first step in a YouTube Channels?

a) Develop strategy
b) Choose channel
c) Creativity

d) All of the above

4) What should guide the channel?
a) Creativity
b) Brand
c) Expense
d A&C

5) What must content provide?
a) Brand
b) Creativity
c) Value
d) Fun
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6)

7)

8)

9)

10)YouTube has very simple instructions that will

What is necessary before developing videos?

a) Classes
b) Financing
¢) Product
d) Research

What will help viewers find videos?
a) Searches

b) Tags

¢) Brand

d) Research

What is necessary after implementing tags?
a) Research

b) Growth

c) A&B

d) Measure

YouTube’s platform offers the opportunity to

expose businessesto
a) New viewers

b) New users

¢) Unknown

d) AandB

help you create a for your business.
a) Name

b) Logo
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c¢) Channel
d) Plan

Module Three: Review Questions

1)

2)

3)

4)

What is a con of using Twitter?
a) Automation

b) Cost

c) Market

d) Building followings

What will change in regard to Twitter
conditions?

a) Rules

b) Interest

c) Creativity

d) Positioning

What is the way you want people to see the
organization?

a) Tag

b) Link

c) Voice

d) Tone

What will help you cater to specific
situations?

a) Voice

b) Tone

c) Tag

d) Link
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5) What should you be sure about when you

6)

7)

8)

9)

Tweet links?

a) Tag

b) Price premium

c) Positioning

d) Appealing appearance

Where should links go in a tweet?
a) Center

b) Right

c) Left

d) It does not matter

What indicates success for a tweet?
a) Analytics

b) Tags

c) Links

d) Follower growth

What may require outside tools?
a) Tools

b) Shared links

c) Retweets

d) Followers

Understanding the pros and cons of Twitter

will help you prepare for
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a) Your next job Al gk, (
b) The future deiadl (@
c) Success el (2
d) Pitfalls Sl (o
10) What about Twitter will help measure Sl ld A aeluan Twitter o= 3% (10
success? ea ALy (I
a) Report card Llall plddayd («
b) Activity dashboard oseeall gy Qlagleadad  (z

c) Audience insights dashboard oSlelajyladS (o

d) All of the above
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Module Four: Review Questions

1)

2)

3)

4)

5)

What is LinkedIn particularly useful for?
a) Anything

b) Customer marketing

c) B2B

d) Unknown

What is a con of using LinkedIn?
a) User base

b) Peak activity

c) Conversion rate

d) None of the above

What will provide the best search results?
a) Profile

b) Links

¢) Unknown

d) Optimization

Where should you place keywords?
a) Titles

b) Headlines

c) Content

d) All of the above

How many groups can you join?
a) 50
b) 25
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c) 10 10 (z
d) 30 30 (2
6) Who should be sent invitations to a group? fie gana ) Gl ged alla ) a3 (0 (B
a) Niche market daaiie Gou
b) Contacts Jhai¥l Gl (@
c) A&B <5l (z
d) Everyone s (e
7) What metric measures the number of visitors flead Os8n Al Baall s Sl g5l dae Ly (A Gl e (7
and how long they stay? paba ) Jldak (i
a) Cost per lead Anlie (@
b) Follow-up N (z
c) Engagement s (2
d) Traffic
8) What does uniqueness guide? ol aga s A L (8
a) Cost per lead saba ) Jdak) (i
b) Follow-up dalie (@
c) Engagement A (z
d) Traffic ose (2
9) LinkedIn is unique in that it caters to . a4l Cus (e de 5 e 2 LinkedIn gdse (9
a) Professionals .
b) The general public Oxteal) (I
c) Millennials u»‘-'\}‘ Ll («
d) Unknown W ds (2
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s el (I
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a) Back-to-back il Jue¥) (@
b) Business to business b)) Jsaell (£
c) Back to basics Dl dwe¥l (2

d) Business to beat

Module Five: Review Questions decsaldd) Bas gll daa) sa
1) What age group does TikTok typically appeal ¢ +Googlexd (» (1
to? ANyl an g o qdgy add (]
a) 10-19 years old Googlecbua 4 (i 6 (<
b) 20-35 years old el deal fll dilus o Gloa apdl gadi 6l (2
c) 36to 47 yearsold Gl dS (o

2)

3)

4)

d) 48+ yearsold

Advertising on TikTok is: e + o o L (2
a) Only available to individuals B2B
b) Not allowed until you have been a padd gl (<

member for at least 6 months R R (a

c) Only available to businesses Slashaall Lasl iS5 (2

d) Inexpensive

Which of the following advertisement types is el cligiai Ll ) cllals Wl g s le (3
an ad that exists within a story, that is played *nb (i
full screen, and can be skipped through? 4_&.,15_\.&\ (<
a) Infeed Native Content ¢ (c
b) Brand Takeover Grolaa e 2 Y (2

¢) Hashtag Challenge
d) Branded Lense

Of the following, which advertisement type is sl o L (4
defined as a company being in charge of 83l el Y1 (A ail) byl (
TikTok for the day, and creating pictures, des (<
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5)

6)

7)

8)

videos and GIFs about the company?
a) Branded Lense

b) Hashtag Challenge

¢) Brand Takeover

d) Infeed Native Content

How long does an Infeed Native Content ad
last?

a) 2-4 seconds

b) 5-6 seconds

c) 7-8 seconds

d) 9-15 seconds

What does CTR stand for?
a) Click-through rate

b) Carry-through rate

c) Click time rate

d) Carry time rate

How many metrics were listed in this
module?

a) 5

b) 7

c) 9

d) 11

What type of content should be uploaded to
TikTok?

a) Painstaking

b) Casual

c) Predestined
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d) Carefully planned D)E) ¢ Amd e
G ledS (2
9) Which of these is true regarding TikTok ¢ TIKTOKs siser 3la Lo mramaa Sl laa 6l (9
content? LB osSiglan (0

a) It should be prosaic Aadate (58 ) g (@
b) It should be conservative Lsile 058 of o (z
c) It should be quirky ade Gl 5S Ol ey (0

d) It should be customary

10) TikTok content should be: TikTok:ssise 058 Of e (10
a) Priggish Gy (]
b) Solemn e (@
c) Staid e (e
d) Playful g (2
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Module Six: Review Questions

1)

2)

3)

4)

What could have legal consequences?
a) International audiences

b) Re-pins

¢) Automation

d) Posting images not owned

Why are images browsed faster?
a) Re-pins

b) Shared links

c) Trends

d) Automation

What is useful for business?
a) Keywords

b) Re-pins

¢) Group board

d) All of the above

How are boards focused?
a) Pins

b) Product

c) Topic

d) None of the above
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5) Where should the link to the website be

6)

7)

8)

9)

placed?

a) Homepage

b) Each pin

c) It does not matter
d A&B

What will help determine if adjustments are

necessary?
a) Sales

b) Comments
c) Re-pins
d) Analytics

What has the greatest interaction?
a) Re-pins

b) Power pins

¢) Comments

d) Sends

How are top pins shown?
a) 30days

b) Daily

c) Alltime

d A&C

What is unique about Pinterest?

a) The creator encourages off-line activities

b) Nothing
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c) Catvideos
d) Recipes

10) Pinterest is best known forits__ .
a) DIY tips
b) Recipes
¢) Unknown
d) AandB

Module Seven: Review Questions

1) What demographic is reached most in
Tumblr?
a) Children
b) Young people
c) Elderly
d) Effects

2) What is true of links?
a) They always give credit
b) They are not useful
¢) Nothing
d) They don’t always give credit

3) Who determines who can make comments?
a) Tumblr
b) Friends
¢) Account holder
d) None of the above

4) What is included in a text post?
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5)

6)

7)

8)

a) Videos

b) Imagers

c) Links

d) All of the above

What does Tumblr have a strict policy on?
a) Number of comments

b) Plagiarism

c) Links

d A&C

What will help you develop relationships?
a) Making trademarks

b) Using links

c) Giving credit

d) All of the above

What charges for interactions?
a) Posts

b) Sponsored posts

c) Metrics

d) Marketing

Where can you find metrics for Tumblr?
a) Google Analytics
b) Tumblr Adviser Analytics
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c) A&B ool (z
d) None of the above G laa g i Y (2
9) Tumblr is easier to use than other o e e a2 A Jed Tumblr (9
a) Professional sites gl a8 gall (i
b) Websites A5 ySIY) @l sal (@
c) Blogging methods sl ok (z
d) None of the above G laa e B Y (2
10) Tumbilr is a well-used blogging platform with o e s Aaddiie (s Aaie ATumblr (10
_____offollowers. L Cpealiall
a) Millions Gwdkall (]
b) Billions Gl (<
c) Trillions b (2
d) None of the above et R C
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Module Eight: Review Questions

1)

2)

3)

How much is it to create a WhatsApp
account?

a) Free

b) One-time fee of $2.99

c) $1.99 per month

d) $10 annual fee

How many ads will you see when using the
app?

a) 2-4

b) 5-7

c) None

d) 8-10

Videos cannot exceed .
a) 42 MB
b) 16 MB
c) 71 MB
d) 100 MB
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4)

5)

6)

7)

Documents can be no larger than .
a) 16 MB
b) 71 MB
c) 100 MB
d) 42 MB

WhatsApp can be downloaded to which of
the following?

a) Android

b) Mac

¢) Windows Phone

d) All of the above

What is true of the picture you input at set-
up?

a) It must be of you

b) It must be of an object, not a person

c) Itis optional

d) Once you input it, you cannot change it

What’s the maximum number of people you
can add to a group?

a) 256

b) 317

c) 491

d) 503
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8) You can instantly send: $ S anlia A Laily oy Y AV L (8
a) Videos, photos, and PDFs el (i
b) Spreadsheets, slideshows, and photos Dz allals Y (<
c) PDFs, videos, and photos vae Bk (2
d) Videos, photos, PDFs, spreadsheets, and Gl dS (3

slideshows

9) How can you tell if someone has read your Sl 5 18 8 e (s (S 13 Lo 43 yae ey aS (9
message? el padll il (]
a) Green star £B))dasn e e (@
b) Blue double checkmarks “J‘fj‘ S al(
c) Reddot Dbl &l (a

d) Yellow triangle

10) With WhatsApp, you can advertise: e Oy diSay « WhatsApp #laisl (10
a) To existing clients Omllall eSaall (i
b) Once you’ve had your account for at least JY) e g 90 s dlibia o dllpan 2 s (@
90 days Cplainall eSeall (
c) To potential clients Oalaiaall 5 Gallall eSaall (o

d) To existing, and potential clients
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Module Nine: Review Questions

1)

2)

3)

What will determine if something is a pro or
con?

a) Company

b) Client base

¢) Brand

d A&B

What is true of Snapchat’s cost for ads?
a) ltisfree

b) Itis costly

c) ltisinexpensive

d A&C

How many categories are there?
a) 40

b) 60

c) 50

d) Unknown

dauldlf 5aa gl) dxal sa
fline 5 B5e o d lin P13 Le daag A1 e (1
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4)

5)

6)

7)

8)

How are partner audiences found?
a) Locations

b) Viewership

c) Shopping habits

d) All of the above

How many seconds are in the basic ad?
a) 5

b) 7

c) 10

d) Unlimited

What is not included in articles?
a) Website link

b) Videos

¢) Animated GIFs

d) Text

How does Snapchat provide some metrics?

a) Individual research
b) It does not

c) Partnerships

d) None of the above

What is available on the dashboard alone?

a) Number of followers
b) Actions

c) Reactions

d) All of the above
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9) Why might someone choose to use
Snapchat?
a) Cost
b) Time
c) Target demographic
d) All of the above

10) What was Snapchat’s original purpose?
a) DIY tips
b) Messaging
¢) Tracking friends
d) None of the above

¢ Snapchatslaaiul L padd jliay 38 13 (9

aass (I
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Module Ten: Review Questions 5_pdlal) Bas gl daal je
1) What is true of customer use? Celanll aladivl (4o rnia g Lo (1
a) They have to pay for the app Gkl (4 | by (f agale  (

b) Itis uncertain Sl e ey (<
c) Unaccustomed to shopping Goudll o liae ¢ (2
d) All of the above Gl S (2
2) How would you describe the cost of SOy AalSS Coat oS (2
advertising? dsena
a) Unknown Lo ) (<
b) Inexpensive ds (¢
c) Free alle (o

3)

d) Expensive

What are popular niches on Instagram? ¢ Instagram e 4Ll i)l o L (3
a) Fashion sb))
b) Food ol (<
c) Health aall (¢
d) All of the above Gl (2
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4) How should the pictures be visible? 44 50 ypall OS5 O s S (4
a) Inthumbnails 8 padl Hpall 4
b) It does not matter Y (@
c) Links wlall (7
d) All of the above GuladS
5) What will help establish hashtags? feniaill Aldle L) 8 acluaw gl W (5
a) Audience likes Jseandl Allae)
b) Competitor uses oudliall padiiy (@
¢) Natural traffic Al )l 88 (2
d) A&B =l
6) What should be done with successful fiaalll Caaill Gladle aw alee i N L (6
hashtags? lgalatind a3y (
a) Do not reuse them ‘ ey (@
b) It does not matter S A B e lgaladin) (7

c) Use them again Glalady) saalia (2

d) Watch trends

7) What will manage metrics? foaliall jonw A L (7
a) Google Analytics GMlasi Ja s (]
b) Dashboard salll as gl (2
c) A&B <5l (z
d) None of the above G las e Y (2
8) What is true of links on Instagram? ¢ Instagram e b sl (0 s 8 L (8
a) They are embedded Liaae as
b) They are not allowed pel e ¥ (@
¢) They cannot be embedded Lheni (R ¥ (g
d) None of the above G lan e Y (2
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9) What aspects of Instagram benefit searches?
a) Tags
b) Hashtags
c) AandB
d) Unknown

10) What is true about Instagram?
a) Itis avisual platform
b) Itis growing in popularity
c) AandB
d) Itis alistening platform
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