4 nn o
Mseeyat
cademy

Optimizing e-Learning

Module One: Review Questions

1)

How will you be branded if you do not brand

yourself?

By your work

By the market

By the law

You will not be branded

What is necessary to manage a public
reputation?

Monitoring

Market

Mantra

Personal branding

How many words make up a mantra?
3to5

1to3

5to7

It does not matter

What do you Not need to consider in a brand

mantra?
Simple
Communicate
Strength
Inspire

Personal Branding
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What attracts people?
Brands

Persona

Authenticity

Lies

What has become easier?
Strength

Fact-checking
Opportunity

Threat

What is a positive internal influence?

Strength
Weakness
Opportunity
Threat

What is a negative external influence?

Strength
Weakness
Opportunity
Threat

il iy A L (5
4ol bl (d
dpadd (@

Aol (z

QX (2

38 (]

laall 583 (<«
e (@

W (2

) Al LE s e (7
58 (I

il (a

WS (2

358 (I
s l(a
2 (2

This document is a property of Asaseeyat Academy (Asaseeyat Academy is a service provided by Asaseeyat Consulting Service — COPY RGHT FROTECTED ©
©ihs sine adall (5 s - (R LiiuY) landll il AS 55 e Aedis Fadd clnlid $paST) Slaulil GuanlSY @l 285 5l) o3a

2



4 nn o
Mseeyat
cademy

Optimizing e-Learning

9) When establishing your brand, you must
define

a) The market

b) Your customers

c) Yourself

d) Your projected sales

10) Never underestimate the power of
a) Love

b) Money

c) Branding

d) All of the above
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Module Two: Review Questions ALY A ya (AEY Bas gl
1) What is useful for establishing pillars? ¢ S0 Gl add) 8 e (1
a) Discussion sl (i
b) Passions .

c) Brainstorming ekl sl (<
d) Nothing A Camall (z
"45‘1 Y (J
2) What do pillars reflect? Toaac V) Sl 13la (2
a) Core values 2 50 pall ol (i
b) Consistency
c) Interest Gl (@
d) Brand sl (z
45)\4: (.j
3) What should your brand reflect? 94 el @liadle S () ey 13l (3
25y
a) Nothing . (
b) Passions akal sall (2
c) Interests cilaay) (z
d) St th
) Strengths sl Ll (
4) What is true of passions in your brand? Al dliadle 8 Calal gall Aol minia 8 e (4
a) They should only be work related 18 Jaally Ao (3585 of e (1
b) You should not express them o
c) They should be professional Lie i gl Y (@
d) They should include all passions G ina 15158 o o (2
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5)

What should you consider when identifying
strengths?

Weakness

Natural talent

Mistakes

All of the above

Focusing on which of the following will
distract from your strengths.

Nothing

Passion

Interests

Desired attributes

What needs to be clear in your brand?
What you do and do not represent
What you represent

What you do not represent
Everything

What makes the brand visibly dependable?
Consistency

Clarity

Constancy

Nothing
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9)

a)

In order to define yourself, you need to

Work hard

b) Grow up

c)
d)

Know yourself
None of the above

10)Once you understand what you have to offer,

you can create a brand image that
is

Honest

Positive

AandB

Neither A nor B
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Module Three: Review Questions ALY dag) ya s AENEY Bas )
1) What can failure to represent your brand Gliadle & g5 diad ade das Of (S A L (1
clarity cause? il
a) Interest )
b) Destruction aladal
c) Consistency Jled (<

d) Nothing o
tl(a
Y (e
2) What will cause people to embrace your 0kl eliadle ¢ sty bl Jraps A1 e (2
brand? g el Adall pia el (1

a) Exposure to the brand

b) Exposure to the brand’s history Akl Al g Ul i el (2

¢) Understanding what the brand does not A kel Al Al ¥ W agd (2
represent e NNt , :
d) Clearly understanding what the brand 4 )l daDlal) alicd Lal ual 5 agd (2
represents
3) What will cause your brand to suffer? 4 )il elisdle llaa (8 G sdll L (3
a) Lack of consistency Bl axe  (
b) Consistency
c¢) Commitment Gl (2
d) Nothing A (7
c«u-fi Y (J
4) What impression does constant rebranding 95 aiusall dpandll 2ale ) 4dlas o) g LVl L (4
create? alaial (i
a) Interest
b) Decisiveness el (2
c) Indecisiveness 24 (2
d) Nothing .
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How should your brand’s promises be )l lidle 50 5 2d8 Gy aS (5
executed? oadaY s iplaic Yl ae ({
With dependability and faithfulness )
With expectations Slad sl a (2
With faithfulness o=l (7
With dependability .
LaldieV e (2

Exposure to your brand must . C Al M el 0 5Ss of ana (6
Vary with each person A3 JS e i (i
Be the same for each person o o
Be creative for each individual padd JSh il ¢ L5l Guli (S (@
Change constantly 28 Kleas oS (7

Doy ity (2
What will happen as you live out your brand? fa ol liedle i Ladie s B (7

It becomes more difficult
The brand evolves
It becomes easier
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9) What are the 3 cs of branding? Fa il LD A5 jaliall & L (9
a) Community, Clarification, Consistency LSy 5 e sl aciadl (;
b) Clarity, Consistency, Constancy _

c) Conscientious, Courteous, Cooperative Sl s Bl 7 el (<
d) Consistent, Courteous, Confident ol AL ¢ el (#
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b) Defined )

c) AandB =y (!
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Module Four: Review Questions

What is true of online posts?

They are private

You can easily control all access to them
The privacy rules are not subject to change
They are not private

What occurs when personal and professional
brands conflict?

Trust

Misconception

Distrust

Nothing

Influence on brands can be
Negative

Negative or positive
Positive

Unimportant
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4)

If someone gains positive feedback on a

professional brand, how would the personal

brand be affected?
Positively

Negatively

It depends on the feedback
It would not be affected

How should you behave in your personal

brand?
Professionally
Playfully
Respectfully

It does not matter

What is Not considered professional?
Competency

Respect

Dependability

Creativity

How can you build rapport emotionally?
Appearance

Empathy

Dress

Common ground
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9)
a)
b)

How should you dress to build a rapport?

Flirtatiously
Casually
Professionally

It does not matter

Personal and professional lives are separate.

True
False

10) When should you be particularly careful

a)
b)
c)
d)

regarding your behavior?
While at home

While at a friend’s house
At public events

All of the above
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Module Five: Review Questions

3)

4)

What should you blog about?
Passions

Information

Work

Hobbies

What do you need to include in your blog to
reflect your brand?

Background

Biography

Authority

Posts

What do many people fail to establish in their
brands?

a) Nothing

b) Consistency

c) Authenticity

d) Focus

What does authenticity require?
a) Creativity
b) Work
c¢) Community
d) Action
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6)

7)

8)

What will cause people to become
suspicious?

Personal transparency

Lack of transparency

Business transparency
Transparency

What happens if people do not know the

truth?
a) Nothing
b) People look for the truth
¢) Misinformation
d) They ask questions

How long is an elevator speech?
a) 30seconds
b) 5 minutes
c) 20seconds
d) 10 minutes

What will showcase your skills?
a) Elevator speech
b) Networking
c) Meet people
d) Collaborate

?0 58 Gl Jess s3I L (5
dnad 3l Adledl) (i

eI 48lis (7

YW ERA| €

$a88al) ) g8 ya Y il IS 1Y) Sy 13 (6

Y (

Aaiall e il iy (@
Uias Glaglea (7
i ol (o

Sariadll Glad 30 A L (7
w30 (

G5 (@

Wi 20 (z

Sl 10 (o

0l jlga yedars Ml e (8
aadl lha

GLE (@

oLl Qi (7

Osbhy (2

This document is a property of Asaseeyat Academy (Asaseeyat Academy is a service provided by Asaseeyat Consulting Service — COPY RGHT FROTECTED ©
©ihs sine adall (5 s - (R LiiuY) landll il AS 55 e Aedis Fadd clnlid $paST) Slaulil GuanlSY @l 285 5l) o3a



4 nn o
Mseeyat
cademy

Optimizing e-Learning

9) Transparency requires living your life and
conducting your business in the open.
a) True
b) False

10)How can you improve your level of
authenticity?
a) Be honest
b) Getinvolved
c) Practice what you preach
d) All of the above
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Module Six: Review Questions ALY daa) o ddlad) Bas gl
1) How quickly do first impressions occur? f Y Glelhi¥) ) ehde sl (1
a) 7 seconds S 7 (;
b) 15 seconds o
c) 30seconds Al 15 (<«
d) 1 minute W30 (z

daga ]l (o
2) What allows people to get to know each O30 parll aguians o ol Galill ey (53l e (2
other without first impressions? ¢ sV e i)
a) Appearance . )
b) Security oeba (!
c) Nothing s (@
d) Technology .
=Y (¢
LasliSE (o
3) How should you stand out? ¢ 5,8 ol s (3
a) In ap!:)earance L) s (i
b) Positively .
c) Inwork el S (<
d) It does not matter Jasll i (z
Y (e
4) What is Not a way to stand out? oo as e cud AL (4
a) Be helpful b sleia oS (;
b) Be confident
c) Dress casually Wl S (@
d) Give opinions Lany e QB X)) (7
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5)
a)
b)
c)
d)

What should your clothes reflect?
Position

Authority

Personality

Interest

What is Not synonymous with professional
dress?

Flattering clothes

Accessories

Colors

Boring clothing

What will help people dress for success?
Plan ahead of time

Take a course

Wear makeup

None of the above

What is Not true of professional clothing?
It must be clean

It must be the latest fashion

It must be pressed

It must be free of lint
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9)

It is important that your appearance reflects
your

Brand

Mood

Personality

Financial status

10) What might people look at if they want to

a)
b)
c)
d)

know you, before they actually meet you?
Facebook

LinkedIn

Instagram

All of the above
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Module Seven: Review Questions

1)
a)
b)
c)
d)

When should social media be monitored?
Daily

Weekly

Constantly

It does not need to be monitored

What will help monitor social media
accounts?

Security

Google alerts

Logging into social media

Nothing

How many characters should be included in a

password?
8

6

12

10

What is Not useful when creating a
password?

Personal information

Numbers

Symbols

Uppercase letters
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Where should you find objectives?
Pillars

Brainstorming

Nowhere

Anywhere

What helps you to establish a network of
followers with similar ideas?

Promotion

Security

Objectives

Nothing

What involves integrating search terms into
content?

Nothing

SEO

Theme

Message

What should you avoid in social media?
Nothing

Uniform information

Similar colors

Conflicting information
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9) are/is an excellent way to improve

your brand’s presence.
a) Flyers
b) Mass emails
c) Social media
d) Cold calls

10) In this process, you enter your password and
a verification code is sent to your phone:

a) Cold call

b) Two-factor authentication

c) Messenger

d) SEO

Jpan U..g...uaﬂ 5 jliaa :\AJ)L s (9
A el dliole

Taelaadl 5 Y1 2 ) il (2
eeia¥) dual sl Jilas (z
sk Gladla (2

3l S JLAls a5 ¢ Aleall 038 b (10
rliily ) el ey Jle) ol g ol Aalal)

Maela (i

cplale 53 3868 (@

ds (z

SEO (-

This document is a property of Asaseeyat Academy (Asaseeyat Academy is a service provided by Asaseeyat Consulting Service — COPY RGHT FROTECTED ©
©ihs sine adall (5 s - (R LiiuY) landll il AS 55 e Aedis Fadd clnlid $paST) Slaulil GuanlSY @l 285 5l) o3a

21



4 nn o
Mseeyat
cademy

Optimizing e-Learning

Module Eight: Review Questions

1)
a)
b)
c)
d)

What will engage people in social media
Stories

Tools

Action

Communication

Where should you find help determining your
style?

Practice

Researchers

Friends and family

Nowhere

What content is useful for people who are not
talented writers?

Nothing

Blog

Social media

Video

Content should be to the brand.
Safety

Relevant

Manager buy in

Attendance
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5)

What should be done if someone is
uncomfortable with gimmicks?

Do not use them

Ignoring

Offering food

Bullying

Where do you typically see gimmicks?
Social networks

Everywhere

Advertising

Nowhere

Which mentions should you respond to?
All of them

Positive ones

Negative ones

None of them

What should you do if you are in the wrong in
a mention?

Damage control

Ignore it

Defend it

Apologize
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9) are/is changing the way that
people communicate.

a) The grammar police

b) Social media

c) Cold calls

d) All of the above

10) What does “content is king” mean?

a) That it doesn’t really matter what you say

b) That what you say and how you say it are
equally important

c) AandB

d) Neither AnorB
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Module Nine: Review Questions ALY dag) ya sdaldl) as gl
1) What should never be avoided? fuai Vil (1
a) Crisis (i
b) Information )

c) Relationships Aaglaa (2
d) Mistakes Gl (2
cUa:\ (J
2) What is the first step you need to take in a O A adais o sy AN (J¥ 5 hadll o e (2
bad spot? -
a) Explain T
b) Learn g (!
c) Apologize alaiy (o
d) Nothing
o (g
=Y (2
3) When should bridges be burned? $ sl 3oa xS (3
a) In extreme cases s pecill LAY b (i
b) Never o
c) Outside work hul (<
d) Inside work Jeall 2 )5 (7
Jaadl JAlS (e
4) What is the risk of burning bridges in social fhclaa¥) Gl 4 ) peall 3)a Hhlie AL (4
networks? sl 3l (i
a) Create enemies
b) Damage employment ooall dasll (<
c) Costajob Agh y S (7
d) Nothing )
Y
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When should you address rumors?
Immediately

Never

After a day

Before they start

What is necessary to address rumors in a
timely manner?

Information

Response

Explanation

Monitoring

What should you do before responding in a
crisis?

Address miscommunications

Gather all information

Address misconceptions

Nothing

What will help gather information?
Internet

Social networks

Google alerts

Nothing
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9) Acting will only damage your
reputation.

a) Scared

b) Precipitously

c) Arrogantly

d) None of the above

10)In some instances, it is best to ignore any
mistakes you’ve made.

a) True

b) False
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Module Ten: Review Questions

Why identify valuable traits?
To share them

For personal growth

To identify strengths

No reason

What should you do if you cannot identify
valuable traits?

Take a test

Ask friends and family

Ask supervisors

Nothing

What should Not be in branding?
Boldness

Powerful words

Shyness

None of the above

What is Not an example of a powerful word?
Successful

Leader

Accomplished

Employee
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What does ‘thinking outside of the box’
require?

Monitoring

Space

Timing

Risk

What is the first step to ‘thinking outside the
box’?

Brainstorm

Narrow ideas

Make a choice

Focus idea

What opportunity do mistakes offer?
Learning

Change

New perspective

None of the above

What is necessary to learn from mistake?
Nothing

Reflection

Recognize the opportunity

Repetition
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BIBSINE

9) Brands need . Ll 4 )l Sl3ladl (9

a) Financial backing s (
b) Personality L

c) Support il (2

d) None of the above ay (z

eVhlaa e i Y (2

10) When you identify your unique values, your Saal (5 5S¢ B2y Hdl) Glagd 23a8 Ladie (10
brand will have . gl

a) Nothing ) )

b) Decreased sales =3 (

c) Increased sales Glagaal) (aléds) (o

d) Clear personality
Glanal 3305 (z
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